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Worldwide American Companies  
Need a U.S. International Tax System 

That Levels the Playing Field 
 

and Keeps America Competitive 
 
Current U.S. international tax rules were designed to keep America’s worldwide companies 
competitive – despite a U.S. corporate tax rate that is now among the highest in the world. 
  

• Proposed revisions in how the United States taxes its worldwide companies would 
result in more than $200 billion in new taxes – putting U.S. companies at a distinct 
disadvantage.  

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

• 95% of the world’s consumers live outside of the United States.  For U.S. companies 
to serve these markets and increase jobs in the United States, they must be able to 
compete internationally on a level playing field. 

 
Learn more at www.pace4jobs.org  

 
 
 

The PACE Coalition – Promoting the Competitiveness of U.S. Businesses and American Workers  
 


